~ 10 WEBSITE CONVERSION TIPS -

Small changes. Big results.
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WHY IT MATTERS EXAMPLE

CLEAR VALUE
PROPOSITION

Explain what you do
and who you help.

STRONG CALL
TO ACTION (CTA)

Make it obvious what
you want visitors to do.

FAST LOADING

SPEED

Speed affects both user
experience and results.

MOBILE
FRIENDLY

Mast visitors browse
on their phones.

BUILD TRUST

AND CREDIBILITY

People buy from
brands they trust.

KEEP FORMS
SIMPLE

The more fields,
the more drop-offs.

USE CLEAR
HIERARCHY

Good structure helps
users and drives action.

USE HIGH-QUALITY
VISUALS

Visuals grab attention
and build connection.

REDUCE
DISTRACTIONS

Too many options can
confuse visitors.

TEST AND
IMPROVE

Small tests can lead
to big improvements.

THE BOTTOM LINE

Visitors decide in seconds

whether your site is
relevant to them.

Clear CTAs guide users
towards taking action,

Slow sites lose visitors
before they even see
your content.

A maobile-friendly site
keeps users happy and
increases conversions.

Trust removes doubt
and encourages action.

Short, easy forms
get more submissions
and leads.

It makes your content
easy to scan and follow.

Good images and videos
explain your message
quickly.

A focused page keeps
attention on what

matters.

Testing shows what
works best for your
audience.

Great websites make it easy for visitors to understand,
trust and take action. Focus on your users, keep testing

and keep improving.
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ATTRACT

Use a strong headline
and a short subheadline
that highlights the
benefit.

Use action words and
make your CTA button
stand out.

Optimise images, use
caching and keep your
site clean.

Use a responsive design
that looks great on all
screen sizes.

Add testimonials, reviews,
case studies, trust badges
and client logos.

Only ask for essential
information.
Less is more.

Use headings, spacing,
contrast and visuals to
guide attention.

Use real photos, product
shots and short videos
where possible.

Remove unnecessary
links, clutter and competing
CTAs.

A/B test headlines, CTAs,

colours, layouts and
forms.
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