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Different data. Different purpose. Better together.
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Google Analytics Google Search Console
+ Understand your audience v Monitor search performance
" Track user behavi‘nur Use both tools v F?nd kewl.rord' opportunities
+ Measure conversions together for a v Fix technical issues

+ Improve website experience v Improve search visibility

complete picture.

"o' Analytics shows what happens on your site. Search Console shows how people find your site.
= Use both to grow traffic and achieve your goals.



